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Myrick selected new director of policy  
By DeCA Corporate Communications 

 

 

 

 

Note: Press the “Ctrl” key and click on the photo to access 

Delbert Myrick’s biography.  

 

 

FORT LEE, Va. – Delbert L. Myrick is the new 

director of policy for the Defense Commissary Agency 

effective Oct. 1. 

The announcement came from Rogers E. Campbell, 

executive director of the Sales, Marketing and Policy 

Group. Myrick previously served as director of the former business development directorate. 

That directorate was eliminated as part of the delayering action dictated by DOD for all major 

headquarters activities. 

“The directorate of policy requires someone who is well-versed in policy regarding 

various overlapping areas of the agency like sales, IT and store operations,” Campbell said. “Del 

has extensive experience in all of these areas, and I’m confident his expertise will continue to 

help this agency enhance our effectiveness at delivering the benefit.”  

Along with the elimination of the business development directorate, DeCA reorganized 

its operations and policy directorate as simply policy. This directorate added e-business to its 

support of sales and commissary operations, while coordinating various initiatives including new 
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technology, resources, commissary and industry business practices and operating strategies as 

well as developing and disseminating agency policy on all operational aspects of commissary 

management.  

Through the directorate’s eCommerce division, Myrick will oversee DeCA’s eBusiness 

research, analysis and business requirements. This includes directing the agency’s curbside 

ordering initiative, CLICK2GO. 

“Ultimately we want to tap into whatever best business practices and technology can 

enable us to improve the shopping experience for our patrons,” Myrick said. “Our shoppers 

deserve a modern commissary benefit that delivers significant savings in an efficient manner.” 

Before assuming his current role, Myrick served for the past three years as the director of 

business development. There, he led both the shopper insights and eCommerce divisions as they 

tracked key shopping trends of commissary patrons, and developed plans to increase business 

and capture new opportunities to target and attract various customer segments. 

With the creation of the marketing directorate, elements of what was in business 

development, such as shopper insights and the agency dietitian, went to marketing. Myrick’s 

selection as director of policy is a bit of déjà vu, as he returns to the reincarnation of what had 

been operations and policy when he led it in 2011.   

 “There are so many possibilities we can embrace to help this benefit be more relevant for 

our patrons, and we will explore them,” Myrick said. “Our goal is to make the commissary our 

patrons’ ‘go-to’ grocery destination for savings and customer service.” 

Myrick began his commissary career in 1980 with the Air Force Commissary Service as a 

temporary store worker at March Air Force Base, California. Four years later, he became the 

store’s produce manager. He became a management intern in 1985, working first at Barksdale 

Air Force Base, Louisiana, and next at Lowry Air Force Base, Colorado.  

A year after DeCA was formed, Myrick served in his first commissary officer position at 

Bad Kreuznach, Germany, from 1992 to 1993. He went on to serve in various store and zone 

leadership positions stateside and overseas. 

In 2004, he was selected deputy director of the sales directorate and remained in that 

position until 2006 when he was chosen to be program manager for the agency’s internet sales 

systems and distribution divisions. 

In 2007, he was assigned to then DeCA East as its director of operations, where he was 

responsible for supporting the region’s 99 stores. Three years later, he was selected chief of 

enterprise business solutions for the information technology directorate. There, he led a staff that 



 

analyzed complex business processes and recommended supporting technology and business 

changes to the agency’s business transformation steering group. 

-DeCA- 

 

About DeCA: The Defense Commissary Agency operates a worldwide chain of commissaries providing 

groceries to military personnel, retirees and their families in a safe and secure shopping environment. 

Commissaries provide a military benefit, saving authorized patrons thousands of dollars annually on their 

purchases compared to similar products at commercial retailers. The discounted prices include a 5-percent 

surcharge, which covers the costs of building new commissaries and modernizing existing ones. A core military 

family support element, and a valued part of military pay and benefits, commissaries contribute to family readiness, 

enhance the quality of life for America’s military and their families, and help recruit and retain the best and 

brightest men and women to serve their country. 

 

 

Stay Connected to Your Commissary Benefit 

COMMISSARIES.COM: Visit www.commissaries.com to learn more about the Defense Commissary Agency: 

check out the latest news, find a store near you, see what's on sale, create a shopping list, learn of food and product 

recalls, scan employment opportunities, read frequently asked questions, submit a customer comment form online 

through DeCA's Your Action Line and more. 

 

COMMISSARY CONNECTION E-NEWSLETTER: Stay connected with the latest news about your most valued 

benefit, Hot Links to additional savings, shopping sprees, contests, commissary promotions, events and more, go to 

www.commissaries.com/subscribe.cfm and subscribe to the Commissary Connection newsletter. 

 

COMMISSARY CONNECTION BLOG: To see regular posts about topics of interest to commissary customers, 

including commissary news, human interest stories, shopping tips, videos and notifications about programs or 

events, go to http://commissaryconnection.dodlive.mil/. You can also subscribe to this forum by going to 

www.commissaries.com/subscribe.cfm.   

 

FACEBOOK: Visit www.facebook.com/YourCommissary, DeCA’s Facebook page, where you can post comments 

and share news, photos and videos.  

 

YOUTUBE: To see DeCA’s latest videos, visit www.youtube.com/DefenseCommissary. 

 

TWITTER: To see DeCA’s latest “tweets,” visit www.twitter.com/YourCommissary. 

 

PINTEREST: To see DeCA’s theme-based image collections, visit http://www.pinterest.com/YourCommissary. 

 

FLICKR: To see DeCA’s latest photographs, visit http://www.flickr.com/photos/commissary/. 
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